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 Building your profile - Your personal Brand!

 How LinkedIn improves company visibility - SP Company Brand!

 Use LinkedIn Effectively - How to stay active!

LinkedIn Basics
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 LinkedIn is an online network for business professionals 

 It’s the largest professional network with over half a billion members in more 
than 200 countries

 It's different than other social networking sites because it's designed 
specifically for professional networking 

 finding a job

 discovering sales leads 

 connecting with potential business partners

 97% of recruiters are using LinkedIn to find their future employees

and almost 100% use LinkedIn to initially screen applicants 

What is LinkedIn?



What YOU can do with LinkedIn
 Build your Brand - Highlight your expertise to the rest of the world. It’s your 

professional billboard. It will likely show up first when someone googles you.

 Build Relationships - Sharing common interests and develop relationships for the 
long term.

 Access to Resources and Industry Trends - LinkedIn members are consistently 
sharing articles and industry news with their connections.  Some of the information 
available on LinkedIn is extremely educational, valuable, and free! 

 Employer Branding - Help make SP a socially savvy organization. Open the door to 
clients and business partners. Employee networks have, on average, ten times as 
many connections as a company’s Company Page followers.

 Posting and Finding New Jobs - Whether you’re a job seeker or you are looking for 
qualified candidates for a job opening, it’s one of the top professional job search 
websites.  

 Network with Colleagues - Connecting and keeping relationships – allows you to stay 
in touch with colleagues and friends.
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How your profile helps our 
Employer Brand 

Creates a positive public image and brand reputation
 When SP is searched employees profiles come up first
 Showcase our collective company expertise to prospects and clients

Increased company visibility
 When you add work experience, SP’s logo is displayed on their profile for each of your 

connections to see
 When employees like, share, or comment on content published by SP, a notification is 

generated and seen by your connections and drives traffic to other pages
 Posting updates that demonstrate the growth of SP

Lead generation and nurturing
 Make professional connections 
 80% of B2B leads on social media come from LinkedIn 
 After conferences and trade shows connect on LinkedIn

Attract talent
 Professionals want to work with strong teams in their industry. Show them your 

knowledge and expertise
 Allows prospects to scroll through our employees and get a feel for what it’s like at SP 
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Tips to Building a Strong Profile

1. Upload a professional picture 

2. Write a personal headline 

3. Include a well written summary

4. Add your work experience

5. Add your education

6. Customize your URL

7. Keep building your profile 

Triple check your spelling and grammar
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Turn Off Settings that lets your network 
know you’re making updates! 

 Settings & Privacy

 How others see your LinkedIn activity
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 The image you present in your photo can communicate the 
credibility of the rest of your profile

 Users with photos receive 7 times more views 

 Greater In mail response rate

 LinkedIn prioritizes profiles with pictures

 No photo - people assume there is something wrong

Start your great first impression 
With a personal photo 



Update your Profile Pic
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Click directly on your picture

Click on the Me icon

View profile



Don’t be tempted to do this
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Good LinkedIn Pics
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Smiling

Dressed 

appropriately

Looking 

directly at 

the camera



Your Headline  
Showcase your specialty!!!

 A detailed LinkedIn headline is critical in increasing your “findability”, creating 
your professional credibility, and motivating your audience to keep reading 
the rest of your profile

 By default LI places your most recent job title as your headline

 Catchy industry specific headline

 120 characters available to make your headline stand out
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How to update your Summary
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A Compelling Summary 

• What type of career interests you and what drives you 
most

• Tell who you are, who you help and how you help them

• Demonstrate your passion

• Show personality

• Make yourself approachable

• Engage Prospects

• Showcase SP Industries!!! 
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Be Passionate
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Engage Prospects
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Promote Company Brand
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Add your Work Experience

Tells a more complete story about who you are

 Identify key accomplishments and achievements

Don’t cut and paste from your resume

Don’t just write a job description

 Showcase your career growth

Tells about your unique career pathway
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Add/Update your Work Experience
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Add/Update Work Experience
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Add Education
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 Perfect way to connect with alumni

 Showcase your talent, abilities and strengths as a professional



Adding Education
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Customize your URL
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• Go to your profile page, click on Edit URL section
• Click on pencil 
• Change the last section of your URL
• Perfect to include on resumes or in signature lines



Customize your URL
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How To Use LinkedIn

• Connect & Message with colleagues

• Engage with your connections - Like, Comment and Share various 
information

• Follow companies of interest and our company pages

SP Industries

SP Scientific

SP Scienceware: Bel-Art, Wilmad-LabGlass

SP Ableware

• Post to the news feed

• Join Groups



How to make connections
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How to message connections
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How to Like, Comment, Share
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How to Like, Comment, Share
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How to Like, Comment, Share

 REACTIONS - Like, Celebrate, Love, Insightful, Curious

31



How to Like, Comment, Share
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How to Like, Comment, Share
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How to Follow a Company
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How to Post to the Home Page
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How to join a Group
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LinkedIn Etiquette
You are a representation of SP Industries –

 Connect with people you know - or at least know of. Accept invitations from people 
I’ve met and respect as professionals, or from people with  good reputations through 
trusted recommendations. 

 Keep updates interesting and professional. People want to know when you've 
accomplished something noteworthy, read something that's valuable, or discovered 
something you think should be shared. Save personal posts for Facebook or 
Instagram. 

 Respond politely. Whether or not you accept an invitation to connect, a direct, 
professional response is usually the best next step.

 Give recommendations to get recommendations. The best recommendations 
should come from the people you know and respect the most, and those are the 
people you can most genuinely recommend. 

 Don't be a pest. You won't do yourself any good professionally if you annoy people. 
Don’t send more than one request. Let it go and move on if someone does not 
respond to your request.
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 Start making connections - SP colleagues!

 Like, Share or Comment on a post

 Follow a company and start with SP!
*SP Industries  *SP Scientific  *SP Scienceware: Bel-Art,  Wilmad-LabGlass *SP Ableware

 Join a Group - tons of them and the perfect way to grow your 
network

 BE ACTIVE!
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You have been Challenged 



QUESTIONS???
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